Al is just beginning to reach
bene ts administration.

While more than two-thirds of bene ts leaders 3 1%

are approached by bene t vendors o ering Al
products at least once a month, only 31% say
they’re even somewhat knowledgeable about
current solutions for bene ts administration.

Most bene ts leaders feel optimistic
about Al’s potential.

Though solutions are still emerging,

7 3 O/ nearly three-quarters of bene ts leaders
0

at least somewhat agree that Al will have
a positive impact on bene ts.

E ectiveness and e ciency are the top
reasons to consider Al.

Almost half of bene t leaders are still neutral on
whether they’d choose a bene ts partner that

\ incorporates Al, but they are most interested in
( 0 > improving bene ts’ e ectiveness and saving time.
38% 29%
Improving bene ts’ e ectiveness Saving time

Privacy and reliability are common concerns.

Bene ts leaders have some reservations regarding Al. When asked to identify their concerns, many
cited security and accuracy as their primary worries.

34% 22% 16%

Data security Accuracy Employee
and privacy and reliability experience

Bene ts leaders who understand Al are more likely
to adopt it and expect positive impact.

While Al is still new to many bene ts leaders, most are optimistic about the opportunities Al presents.
A strong correlation exists between bene ts leaders' knowledge of Al and their intent to use it.

Of those who strongly disagree Of those who strongly agree
they are knowledgeable about Al they are knowledgeable about Al
O believe Al will have 0 believe Al will have a
57 0 a positive impact 92 A) positive impact
0 likely to choose a bene ts 0 likely to choose a bene ts
2 1 /0 partner that uses Al 85 /O partner that uses Al

About the survey respondents

HealthEquity surveyed 848 bene ts administration leaders,
primarily Directors and VPs of Total Rewards, in February 2024.

Company Size

Top Industries 13% 8% 7%

B Marketing B Software B Education

B Healthcare Services B Insurance



